
Securing sponsorship for endurance horse riding events involves a targeted approach that 
highlights the value of the event to potential sponsors. Here's a step-by-step guide to help you 
get started: 

 

虌虇虈虉虊虋 1. Define Your Value Proposition 

Before reaching out, clearly articulate: 

 What your event is (distance, scale, location, number of participants). 
 Who your audience is (riders, spectators, demographics, online followers). 
 Why your event is unique (e.g., terrain, heritage, sustainability angle, etc.). 

 

곾곿관괁 2. Identify Potential Sponsors 

Look for companies or organizations whose target audience overlaps with your event's 
audience: 

 Equestrian brands: saddles, tack, feed companies, supplements, farriers. 
 Outdoor and fitness brands: hydration packs, GPS tools, athletic wear. 
 Local businesses: hotels, restaurants, vets, trailer dealers. 
 Corporate sponsors: banks, insurance, vehicle manufacturers (4WD, trucks). 
 Media outlets: equestrian magazines, outdoor adventure blogs. 

 

괘괙괚괛 3. Create a Sponsorship Proposal 

Include: 

 Event overview (who, what, when, where). 
 Audience stats (riders, spectators, online reach, prior attendance). 
 Sponsorship tiers (e.g., Bronze, Silver, Gold, Title Sponsor) with benefits such as: 

o Logo placement on banners, shirts, and website. 
o Social media shoutouts. 
o On-site booths or product samples. 
o Speaking opportunities or branded trophies. 

  



 

귊귋 4. Promotion Plan 

Show how you will market the event and your sponsors: 

 Social media campaigns. 
 Email newsletters. 
 Press releases. 
 Media coverage. 
 Local advertising. 

 

배백밲밳밴밵밶밷밸밹밺밻밼 5. Outreach Strategy 

 Start 4–6 months in advance of the event. 
 Use personalized emails, phone calls, or in-person visits. 
 Focus on what’s in it for them – brand exposure, customer engagement, community 

goodwill. 
 Be ready to follow up and tailor offers. 

 

脥깩깪 6. Deliver and Follow Up 

 Ensure sponsors get the exposure you promised. 
 Tag them in social media posts, give them VIP treatment, collect testimonials. 
 Send a post-event report with photos, metrics, and thanks. 
 Keep them in the loop for future events. 

 

������� Tools & Extras 

 Sponsorship proposal template (available on request). 
 Media kit with photos, stats, testimonials. 
 Social media plan to show your online reach. 

 
 


